
BRIDGING THE GAP
Learn from the very best in the Corporate World
4th October 2011 | 9:30am - 5:00pm | Ibis Hotel, London Euston

Double Your Fundraising Effectiveness
Case studies from  Academics, Researchers, Charities, Fundraisers and senior speakers in the Business World.
Analytical Clinics to discuss your fundraising questions and provide tailor made solutions which can be supported through to implementation.

Brands Involved:

FreeNo SponsorsNo SalesOnly forCharities

A Charity trying to 
Redefine Corporate 
Social Good WillMADTAbrought to you by...

Agenda for the Day:

James Prior
Head of Executive

Development,  Barclays

Robert Fox
Corporate Recruitment 

Solutions, LinkedIn

Duncan Ash
Strategy & Marketing 

Manager, SAS

Rachel Taylor
Head of Individual

Performance, Barclaycard

Speakers:

Patrick Barwise
Emeritus Prof of 
Management &
Marketing, LBS



WHO SHOULD ATTEND?
CEOs | Directors | Heads of Fundraising | Heads of Online | Campaign Managers| Database Managers| HR Managers 

Making A Difference Through Analytics (MADTA) is a unique charity working exclusively with charities and non-profit organisations, providing expertise to enable them to 
fundraise more effectively. We treat fundraising and marketing as a science, and use innovation and analytics to improve results.
Our consultancy services are free – our volunteers donate their time to MADTA and we use their skills gained from the corporate world in the charity sector. Whilst our
passion is analytics, our team includes specialists in Marketing, Customer Insight, Brand Management, HR and Strategy.

Our guiding principle: REDEFINING CORPORATE SOCIAL GOOD WILL

Places are limited, so register your interest now by emailing: conference@madta.co.uk
Visit us today at www.madta.co.uk

Optimise Your
Fundraising Efforts

Challenges in fundraising are very similar 
to the ones in marketing in the corporate 

world. Learn from the very best in the
industry and see how they do it.

Unlock donor propensity with Predictive
Modelling to increase campaign response rates,

reduce cost, and drive up your fundraising 
return on investment.

 
Leaky bucket syndrome: How to plug the leak, 
fix retention, and grow your supporter base.

 
Traps to avoid when building your

Segmentation model and the importance of 
looking at Donor Lifetime Value.

Generating Incremental
Revenue from Social Media

Everyone talks about using social media but 
how can you use them as a channel for

incremental revenue and be able to
measure the  benefits?

Social Media Optimisation : Why are some 
companies and charities more successful than 

the others?

Building the Social Enterprise: Why do
you need to connect more effectively

with your donors?

Maintaining the Social Dialogue: How
Facebook, Youtube, Twitter and other

channels can be used to increase engagement.

Attracting, Developing &
Retaining Talent

The biggest challenge for charities is not
being able to attract some of the best

talent in the industry. But how can
you overcome this?

Using tools like LinkedIn and other
cost-effective strategies to attract talent.

How to incorporate techniques to drive
innovation in your charity.

Effective ways to develop skills and techniques 
to improve retention.
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